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Sports Marketing, Bernard Mullin, Stephen Hardy & William Sutton (eds.),

Champaign, lllinois, 2007. [127481 2¢c n"1901]

e Chapter 1: The special nature of sport marketing. pp. 1-26.
e Chapter 13: Promotional Licensing and Sponsorship. pp. 313-340.



International Journal of Sports Marketing & Sponsorship, Volume 12, Number 3, April 2011:
Making a case for the integration of the primary and secondary ticket marketsfor

professional team sports in the United States

Author: Joris Drayer, Temple University, USA

International Journal of Sports Marketing & Sponsorship, Volume 12, Number 4, July 2011
Does sponsorship pay off? An examination of the relationship between

investment in sponsorship and business performance

Authors: Jonathan A. Jensen, Columbia College Chicago, USA; Anne Hsu,

Handbook on the Economics of Sport Wladimir Andreff & Stefan Szymanski

Stefan, 2006. [127481 2¢c n"1901]

e Chapter 28: The European model of sport, p. 299.
e Chapter 29: The Anglo-American model of sport, p. 304.
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