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Number of retail store openings and closures in the United States in 2017
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Retail Ecommerce Sales Worldwide, 2015-2020
trillions, % change and % of total retail sales

$4.058

$3.418

2015 2016 2017 2018 2019 2020
Il Retail ecommerce sales M % change % of total retail sales

Note: includes products or services ordered using the internet via any
device, regardiess of the method of payrment or fulfillment, excludes travel
and event tickets

Source: eMarketer, Aug 2016

21320 www.eMarketer.com
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Retail Ecommerce Sales as a Percent of Total Retail
Sales Worldwide, by Region, 2014-2019

2014 201M15F 201& 2017 2018 2019
Asia-Pacific 2% 10.2% 124% 14.9% 17.6% 204%
Weastern Europe &7% J.5% B82% 29% 746% 10.2%
Morth America G3% TO0% TR BIR 0N O YTR
Central & Eastern Europe Z246% 3ID% 34% 3F% 47 J4.468%
Latim America 1.9 22% 26% 30 3I2% 3.5%
Middle East & Africa T6% 1.7% 18% 1.9% Z0% 21%
Worldwide 5.3% Fd4% B6% F.9% 11.4% 1Z2.8%

Note: includes products or sendces ordered r..LSJ.I'F the internel via Sy
device, regardiess of the method of payment or fulfilment; excludes trave!
arnd event bickets

Source: atarketer, Dec 2015

20 Bda

PINY Y2792 NINPNRD MINNIPNPN NYY :4 0IYIN

E-commerce sales
in selected countries, 2017

China

UK

South Korea
Denmark
United States
Germany
Japan

Italy

Brazil

23.1%

India
Mexico

2.2%
1.7%

Sou;rce: Statista
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TV>722) PO MPNRN INDNN IWNRI NPTHN P2 PMIND NNV NPNRN INDNN DY SO NYYN
MYM — POI) MPNRN INDHN DX ITTIVY NP MDD PN IR MPTH PNV .THPNI M)
NVIN OV NPIIN,DMOVPN NYIDT DY VDI NNV NN MY DN MDY ,DNMND

.(Ndwn

N9YPNI 10.2 -5 PNINN MWD YOI TY ¥IND NN IINPNHN MRNIWHPN DY NPTNN MYV 57NDA
PI9N) NNN NI 2.1% -2

2017 HIYA 271H9NA (192) MI*NN NPRNIYNIPN :5 DXVWIN

Leading 100 American retailers in 2017, based on U.S. retail sales (in billion U.S. dollars)

400
Wal-Mart

The Kroger Co.
Amazon.com

3748

Costco

The Home Depot
Walgreens Boots Alliance
CVS Caremark

Target

Lowe's Companies
Albertsons Companies
Royal Ahold Delhaize

Apple Stores/iTunes 386
Best Buy 3859
McDonald's 37;64

Publix Super Markets 34.56

PR INDNA NIIT IR NYNNN NNX P 2017 WA 277N MDD NPRIWHPN 15 Pan
nN)

N MYNYNN D) MPN INDN P2 TPNNUVIN — DIINSIMINX DY NPID NN MINNIVHOPN
,D12IMA ,APIND 22NN, PYIN) NPDA NMHN NN NPHN INDNA 17T DX IDNNNY MIINY
DYOUNI YIN) MYN NN RIN Y0297 Y5001 12 NN DY PNINPN .(DXINK D27 DIANT ,I1DID)
NN TN P PR MYDT NN — P NN WINY DINN NOON ,OWND .NMPYN 1II8D

DD NNNA P NN NYNIAY YD DY NN, DI
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(Timetrade report) 1pn SXIPNPY PINS NN NYO9 MIN :6 DIYIN

Q Many e-commerce
companies, such as Amazon,
are opening physical stores,
or temporary pop-up stores,
to let customers try products
before they buy. How do you
feel about this trend?

71%
| like the option of

being able to go into
the physical stores

18%
1% =

| would It doesn't

rather shop really matter
strictly online  to me

NMNPN YD 00N DY A

DYDANY NI W1 PXTY (NRNYA TN ,0°1NN ,24/7 NIND) PN INDHN SV MIINN GN DY
J9N MININY DY DINNYNPN HY) IPDN MNIYHPY D27




oj7ov ymny | YN0
-

e
*
nU"Mx 1av na ( *TMMMNNItan

MXNiwNni n'inn

Fair Value Forum - FVF - 0 »mv oy9

(Timetrade report) Mo MmN NITYNY M0 : 7 DIYWIN

Q Why do you prefer shopping in-store versus online?
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What is your least favorite thing about making a purchase online?

Walting to receive procl et 15 — 7% Concerns about site security
[ | b —

— 4% Out of stock products
— 5% Entering payment and shipping details

Paying shipping costs 18% — |_— 3% Limited payment options

— 12% Difficult return process

Inability to try product in advance 27% — — 7% | have no issues with online shopping

2018 Omnichannel Buying Report/BIGCOMMERCE

MNYINM NN 0N DY NINN MOP — NPON MIRNYNPN DY 7HINMNIN NI NN
.MNN IMINY DMNDD MVPN AN

DMOINY NPINLP MNMP .DIMINNN DI 7N DY NPNN NPNX MPNRN INDNN NPTN )0 ND
PO NPNNA WIDID DI TN
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(PWC report) m9m0p %9 by mina/)9 PR MY99o maTyn (X9 0)VIn

Preference to buy online versus in-store

60% Books, music, movies & video games 28%
39% Toys 37%
43% Consumer electronics & computers 51%
36% Sports equipment/outdoor 44%
37% Health & beauty (cosmetics) 47%
40% Clothing & footwear 51%
32% Jewelery/watches 49%
33% Household appliances 56%
30% DIY/home improvements 52%
30% Furniture & homeware 59%
23% Grocery 70%
9 . :
C) Toys are closing the gap, with

preference to purchase almost
equal across both channels

10
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(Forrester Market Research 2017—pn)
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E-Commerce

penetration > 20%
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Small Appliance

IME

Jor

’roduct

Office

Niche markets, with some
barriers to online sales;
penetration of <10%

itical
ipplie
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niture
vement
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yunter Drug

Nutracet
ledical
f
Garder
Home Impre

The-Ct

279N QPN aNn )

N9 OYTY NDRY MMHIND DY WavnY 0N 190N n IHL  nhan 2017 vominn Tl

NNY ,NTIPY 27NN DIMPN NVY DY .OMIMIPY MDY DN OPIN NN MIRNYNPI
TRIY 27NN WA INIWIPN 1OTIN NOYY T ,NMDIVIIND SYIVN DITHN AXPN 419 HY 18P2
YN NNIAPY 1DONYN NV Y NPNN DY DNIYWI DNIMIPN .NANTY 121NNIY N 1059 DY
AN N0 LOOININMIND NN YDV0TN 1T 1NNY NN DOXRNND IWPNN 12551 >N 12900
SO PIINMP DNP NN TAND 210Y PNIPN INDIY DT VPON NINYN NP IS

11
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SOQUARE FEET PER CAPITA
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Source: ICSC, Morgan Stanley Research

DMIPNN .DXNOYNNY DX NNIWY DXNDIV IIND 270N DIMPN DX IMNDY N NN OY T
DOMPIN PYNY , TV NINT 0NN QN DX 0PN B -1 A 109mvpn 0mmp D 0NN
MTPNN TIY WNNY NN OX A 192981 B 3772 009 nvnbd 7vnd Hxoxivi v C 01N

DIMpP5S

(2017) 29%7 29 DY 27092 DINNP 9901 :11 DIVIN

Exhibit 1: Number of Malls by Green Street Advisors Grade
160

140

120

10
8 I
Ass A+ A A- B4 B B- C C+ C- D

Source: Green Street Advisors

=}

o

@
o

S
o

)
=}

1. Per Green Street Advisors, this figure excludes outlet malls and lifestyle centers.

2. Per Green Street Advisors, this figure includes malls with a grade of A+ or A++ as of second quarter 2017.

12
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physical retail isn't dead — boring retail 152 :mx»ynPa N

Y DINNYNIPT MINY> DN NMINT MDD .(NPNN) MND DY RIY MDN DY WIT IO MNYA)
NHNY NI ONIY .NNYTN N ,IAT NXRX MPO TMNN NP PDAN NNNN PPN DY wiT
1IN DNV DMINN INIY NPDIN NPNND (NSVN) #DININY DNV DN NIY IINPNHN

(mnn)

THITT ,MPOINMNY MPY ,MI0 ,5°N93N MANYN ,NTPNPY NMIIN — NIIY MNIYNP N
MMPY 12V dXNDNPANIAN 129 DRI IXNIYAPN ININ2 WHNNYND MDD NPNN — NAADY
DN ,DXAMYN PNY IRV DPOINND DINK MNPY DY DI ,MIVTH OMIPNn
,NINYI) AN HINDY MPHY DX2IWNN DIIIYN DY WIT INIWIY DIRIVIP .MINITOD) DINPND
DYIND YT NNNN AN DX O DIRNYHP (1) I TIN XY KD ,NDADY MDD
219) DYPYN ONNN DY NN MDNIYN NMIND YT DY Hwnd nHnpd

— D581 NPVIY HY NPV DY POXR TIN (Customization) NYIN NNPNNM D8PS .2

DXIVONND) DND OOTIND HNWN DYDY D900 ,0NY DIIRNNY DN DX DMIDIN
MM GNYY D01 DN (MDY IDIN/DTI/YANAND 2INY NN PYIN NNHNNNT DNINNND
IUN NPNN T NN NNDN .OMIIIXD MNNNM 7P MYSN DAPO 1IN DY ONOY NYIIN

NP NPDVPION PVIY VDYMVD (curation MININ) NTOPA INY  GOIN WX
MPON NPPOY 19 DY ORMN DYDY PI¥ MPON DY IWpPn D) .OMNMMPYY
,(PTNA 1D3) MNWN NN — PV P Story nun :XPNT (1) ONY/I99V/991/SMS)
NUNI MPOIY NOINNN ,008Y DININD 712yN 0NON DMK 01D DI9DN DINININ

.9oNNN DNoN

52PY IN PO PN NPNN VIO VAN N — 9WaANN N3 MY MMNINY D05 MINIYNP )
1951 NXIY NI DN NNNN TN NIRIIND .ANNI NN WINX DY XYINND NN MY
NI DMVNIAN TN INPNRN INDNN MYIIN DX DX NN KD NIMNMPHRN MRNIYIPIY
VIO TPXNPNAAN DINOPN NN DIV YT DY MPIND ONN) 1AV 10T KXY MPY
(19Y DN NN NN DN MTIN HWND)

M0 NIT T T 9Y YN 2

13
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55021 MINNWNPN TNY = NP NN NPYY AONDNIVA YINIYI NN YV DIuNNMNe
9N NN TIAD .DMNPN XY NN MNIYTN WSNY MMNIND NI NDN VI OIIPM
: DYNIN DYNDNN DMPYI DOVNND

YPM) DY DXTN NMNN HSWNT) NMIPO THINNY MY MR TP TIN 2N PN = DX NN
ANXIN50N , DN ,IDITI YNNI NYNN PIY MAI

LINYN NN DYNIN — (ON-wheels) D953 Sy NPHN OX 919 DD DXYNY DIVNNY -
.buzz ©18 25 NLIVYN DOWIN ,NPYIND NYNOIN
5535 QUMDY NN DMIXIIN DY MDINNY DIWIND — ShOwrooms — ANsn »41n -

NDINY DIDNY INY OIVEND (Audi) N1DN W SN TN ,DWNRY D NN PN
LDMYRI MIINIDY DIYN
I 9N MINIVN .NPDIPR NPRN DIMP 0 Nvuna — pick up and drop off mnpy -
DX PINNY IN NORY T HY NNNY DINP MDIN Y TI2 NN MNNVHPN NN
ANITNM AN NP2 MY NNPY MITWIRD Y T2 IINPHRN MNRIVHPN NN |
NN TN ,DoYNam YN N5 QR codes 2 vidw yan »o0n - AYOINT NN -

- TPOVLT NNNI NXION ,NINON NN ,TPDAN NNN PRY NN DIPINN OOINIVIM
NYIAON YT NPNIAND MNYIL NNIAPNH MNP GR) DINIYN D2 MWD DY NYINN
SNIAN PIOY DIVINRNDN

JNAVINNDDN MYSNNI AT MINISNI IOy -

WINNY (DY9'NNMY) D91 DINNPY DIMIY
PR IYINY DMIXIN Y MOWNII NDAPD NTTNI NOIN ONN — DANDY DIN DIMPY -
NYTY W NP IV TN, MINIL INTY [, NPPVNDIP DD, M0N0 )P0
AN MY AN -
VR AN NP0 WYPRD DNNND DD PIND , DIVVYY PINS— PN -
NAD 0NN - 0NN OMPY -
.M NN NTYON DY M 1O -
(D01 XY 2220 HWNY) NNV BIPIN 1NIN - OMIAIN IO -

THOVT DVWYN NIIWN ,OWNDY) WY DIV PPIAT PPN P MIANWN NPTV MXD  -
ANTNN
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1Y MYNY

VINY AUN DO PNIND I NN DIDINN IIIXD DMIMPN NP MDD DY NNNNN DNN
DMV DY NPDOYW NDHYN

Y0125 NPNY PR ORDNN M DY IYPNL MY ,MNINN MIIN DY YNNDNN ITINN DNN
119 RN MI2AN MNNIND YPI DY ,NIPINN MIXIN DMIUN NIND

NN HVAY) OMAN DINNYNIPY YHDY YTO1 NVITVIN NN NI HY DN DPVNY 1) ONN
(758 1Y DY ONWIA YYIN NITMA MNP DY 107NN VN

NPNTON NMIWYNIYNN DY VY2 NMAID,MVIADT PN NN INIYD PN YW NNDND NN Ty
N»NIN

1YNIYOD NPVIADY 27NN DNIPIPN NYYA NN TY

YONA MY NPIDY MM DM IND OMINDN DITDNY DIMIP P 71NN NP ONN
107101 DXNNN DY NNV M

DOIMIPN TN PAD MIND MIAN 2NN P2 OIMNDYTN NN DXV TS

X1IDNY DNMIPN Y HY DMWY DIYNANI VDY Y DY 9299101 NVIVI VIOV DRN
1 )70 DY DIV PN 51D, 0110

1TPON MY PPN NP WINOW 1IN SOPWN DD DIVIPI MIIN W PIYN MV 10D Ty

IMPN NNN2 NN PAD DIRDN NPRNNDYT MPIY NNOWNN PP NN P2 INNYNA
MPOUN MITY NAXT NNMP DR - MITNN NINDI MDD NNOWN VDN YONND NPINND

? (break even)

N YNNI PIDN IN PIN XN NNINA DMIPY PON NINPH 1MIPA 1IT2 PNIDNN ORN
7 NOIN MININY NN MININ P2 DTN W DN 17D

TYTNYN IPN IR T
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