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	Education
	· 2001-Ph.D. in business administration from the Faculty of Management, Tel Aviv University. Title of dissertation: A typology of Marketing Strategies for Export.

· 1997- Ph.D. candidate in business administration & marketing, researching International Marketing Strategies.

· 1995- Thesis writing towards Ph.D. studies in Marketing, Tel Aviv University.  The thesis, Export Promotion Strategy Via Private Labels, was awarded 1st prize at a competition announced by the Dick Segal Marketing Fund-Institute for Business Research, Tel Aviv University.

· 1990- M.B.A. from Tel Aviv University; major in Marketing, minor in Organizational Behavior.

· 1987- B.A. in Economics and Business Administration Tel Aviv University



	Diplomas
	· International Marketing, Wharton School of Business Administration, University of Pennsylvania

· International Diploma, International Advertising Association.

	Academic  Teaching Experience
	· 2010 –Associate Dean  The Arison School of Business Interdisciplinary Center (IDC) Herzliya,

·  2004 -  Academic Head of Rafael Recanati International Business School. The Interdisciplinary Center Herzliya

· 2004 – Head of Marketing Communication program for marketing majors in Business Administration. The Arison School of Business,
· 2001- Faculty member, IDC Herzliya, Herzliya, Israel

· 1997- Lecturer, Tel Aviv University School of Business Administration. Courses taught: Principles of Marketing Management, Export & International Marketing, Marketing Communication (undergraduate & graduate studies)

· 1996-2000 Lecturer for Marketing & Advertising at The Hebrew University School of Agriculture Department of Economics 

· 1992-97 Director of Studies for the International Diploma in Advertising, The College of Business Administration under the auspices of  the International Advertising Association (I.A.A.)

· 1987-1996 Lecturer for Marketing & Advertising, The College of Business Administration, Tel Aviv campus

	Reviews Services
	· Member of Editorial Review Board – Journal of Global Marketing.

·      2008  Ad-hoc reviewer Journal of Consumer Behavior
· 2009  Ad-hoc reviewer Journal of International Marketing

	Research 
	Publications
· Timmor Y. and J Zif 2005. A typology of Marketing Strategies for Export. Journal of Global Marketing Vol 18, 3/4.pp37-78 

· Timmor Y and T. Rymon 2007. To do or not to Do – The Dilemma of Based Technology Service Improvement. Journal of Services Marketing, vol 21 (2).pp 99-111 

· Timmor Y .2007. Manufacturing for Overseas Private Labels – A Win- Win Strategy for Producers and Retailers. International Review of Retail, Distribution and Consumer Research. Vol 17(2) May, pp 121-138.

· Timmor Y and T. Katz 2008. Being the same and Different: A Model Explaining New Product Adoption. Journal of Consumer Behavior, Vol 7, 3, May/June pp 249-262
· Timmor Y. and J Zif 2008. Exporting Under Private Labels - Conditions and Influencing factors. Global Business and Economics Review,Vol 10, 1, pp 35-57
· Timmor Y and T. Rymon 2008.  Don’t Imitate, Innovate: the case of the hybrid model in a Management course. International Journal of Information and Operations Management Education, Vol2, 4, pp 341-356
· Timmor Y; S. Rabino and J Zif 2009. Defending a Domestic Position against Global Entry. Journal of Global Marketing. Vol 22,2, pp 251-265
· Timmor Y. and J Zif 2010. Change Readiness: An Alternative Conceptualization and an Empirical Examination Euromed Journal of Business. Vol 5,2, pp 138-165
· Timmor Y; T. Rymon and T. Gal 2011. Healthier for whom?! The dilemma of service improvement in the health care industry. Service Industries Journal. Vol 31, 11, pp 1725-1747
· Katz-Navon Tal & Yaron Timmor 2012. Dual needs based segmentation: Developing the concept. International Journal of Consumer Studies,  36, 3, pp 251-262
· Best Paper- EuroMed Academy of Business Annual conference Salerno Italy 2009.
· Best Paper Award - In recognition of excellence in originality and scholarship “To Do or not to Do – The Dilemma of Based Technology Service Improvement”. With Talia Rymon. The International Conference on Service Management New Delhi 2005.
In Process

· Stand by me: conscript the suppliers in case of outsourcing core service business. With Talia Rymon and Tali Gal
· Mobilization for Action With Jehiel Zif
· Cultural effect on the role of consumer dual needs for distinctiveness and assimilation in adopting new products - the case of china. With Tal katz-Navon 
· The effects of Promotion and Prevention behavior on customer preferences for retail product return policy With Tal katz-Navon and Estee Aviram

	Grants
	· The Caesarea Research Fund 

· Dick Segal Marketing Fund-Institute for Business Research, Tel Aviv University

	Conferences
	· 2009 – EuroMed Academy of Business Annual conference Italy: Presenting a research and a conceptual paper .Chair track.
· 2007 - Marketing in Israel – International conference in I.D.C. Herzliya, Tel Aviv University and the Hebrew University.

· 2006 – International Conference on corporate and social responsibility – Berlin.

· 2006 – Marketing IN Israel – International conference in I.D.C. Herzliya, Tel Aviv University and the Hebrew University.

· 2005 – International Conference on Services Management Presenting a research work. New Delhi.

· 2004 – Marketing Science. Conference in Rotterdam
· 2003 - Frontier for Marketing Services. Conference in Washington D.C, Presenting a research work

· 2002 – Frontier for Marketing Services. Conference in Maastricht

· 1999- E.I.B.A. (European International Business Academic) Conference, Jerusalem. Presenting a research work

· 1998- INFORMS (Institute for Operational Research and Management Science) Conference, Tel-Aviv. Presenting a research work

	Teaching Awards & Citations
	· 2005. Merit citation from the Dean, The Arison School of Business Administration, IDC Herzliya

· 2003. Merit citation from the Dean, The Arison School of Business Administration, IDC Herzliya

· 2001 Merit citation from the Dean, The Arison School of Business Administration, IDC Herzliya

· 1999 Merit citation from the Dean of the School of Business Administration, Tel Aviv (based on students' feedback questionnaires)

·  1996 Letter of appreciation from the  Rector Hebrew University for appearing on outstanding instructors' list 

· 1996 Outstanding instructor, The College of Business Administration, post academic stream, Tel-Aviv

	Professional Marketing & Advertising Experience
	· 1997- Marketing and advertising consultant for the local and overseas markets. Strategic planning and consultancy to firms and advertising agencies. Organization of study days and in-service development.
· Expert Opinion and reviewer in Legal hearing and juridical sitting  involving business and marketing issues
· 1992-97 General manger and owner of Timmor's, Marketing & Advertising Consultancy firm 

· 1989-91 Supervisor and director of department of strategic planning at an advertising agency. Budget management of local & multinational firms.

· 1987-89 Account executive at an advertising agency.

· 1983-87 Marketing & sales manger in an import and marketing firm.

	Companies Provided with Consultancy & Guidance Services 
	Telrad, Elite, Straus, Loram Development & Construction Co., Domino's Pizza, A. Shalev CIBC Oppenheimmer Agents for Israel, The Israeli Export Institute, The Department of Economics of the Jewish Agency, Zarfati, Shternshous, Zamir Advertising, Oaky Symbol Peress Advertising, Franco et al, Dan Cassidi, Ziv consulting Institute, The Ministry of Trade & Industry Anti-Trust Authority, Analyst Institute, Daphna, Madgal, Deco frozen food. Reynolds.Yossifof; Cohen et al attorneys, The Marker, 012-Goldenline 


